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10th February 2021  

All Councillors             Jdallimore@roslinhotel.com 

Southend on Sea Borough Council  

 

Dear Councillors,  

I am writing in my capacity as Chair of Southend Tourism Partnership and with the full backing all of our core 

members. 

As I am sure you are aware, Southend Tourism Partnership is led by various representatives from the local 

visitor economy. It was established in 2016 to increase the value of tourism to the local economy and 

make the borough the region’s first choice coastal destination for visitors. 

The Southend Tourism Partnership is passionate about all things Southend and we are sure as councillors of 

this town, you are also. 

We were very upset and outraged to learn of the proposed changes to the pricing of the car parks and meters 

in the town.  These proposals, which do not appear to be supported by any evidence or have been subjected 

to any market testing, will have a direct detrimental impact on the local visitor economy. We are also seriously 

concerned as to why we were not contacted or consulted on these proposals, by anyone from Southend 

Council in any way, shape or form.  

Last year we worked closely with the council to produce the latest tourism strategy ‘Destination Southend’,   

which you as councillors, only three months ago, agreed and signed off.   I quote from the document “The core 

aim of the Partnership is to continue to increase the value from the visitor economy, by working collectively and 

sharing a set of goals, and means to achieve them, Southend-on-Sea will keep ahead of the competition during 

the unchartered financial and social changes we face.” 

In light of the above quote, we are struggling to comprehend what part of working collectively to keep ahead 

of the competition during these uncharted times your actions actually represent? 

These proposals are not just affecting the central seafront area, this is going to have an adverse impact on all 

businesses within zone 1a, which includes all the eateries on Western Esplanade and Shorefield Road, and 

especially the Cliffs Pavilion, who have already written to the council separately on the matter.  

Some examples of how this will impact the local visitor economy include  

 Any visitors or residents, at any time of year, spending more than four hours parked in bays or more 

than six hours in the car parks,   along the entirety of Western Esplanade from Chalkwell to just past 

the Kursaal, will be subject to a £24 charge.  Feedback from several businesses in terms of visitor stays 

tells us, that when people spend a day at the seaside, they are here for more than four to six hours. 

 Around 500,000 people visit the Cliffs Pavilion each year, majority of which will incorporate a dinner 

either at the Cliffs or surrounding restaurants.  Most of these visits will be around five hours to 

include pre-show dining and drinks followed by the performance.   For those patrons who would have 

previously parked on Western Esplanade, at no cost after 6pm, will now incur a parking cost of £24.  

For those that manage to get a space in Shorefield Road car park, this will now cost somewhere 

between £11 - £24.  This will threaten the livelihood of these restaurants that rely on this trade.    
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Ellen McPhillips, Theatre Director has confirmed this will significantly damage the Cliffs Pavilion and in 

all likelihood result in a clear and measurable drop in footfall.  

 Annual seafront fireworks that are attended by both residents and visitors, this event supports out of 

season growth for the local visitor economy.  Proposals now indicate that the option to park for free 

after 6pm along the entirety of seafront, in both bays and car parks has now been completely 

eliminated. Again referring the Destination Southend our joint tourism strategy, how does this justify 

supporting out of season growth?  

 Have you also considered how the removal of the option to park for free after 6pm will impact your 

future Purple Flag accreditations?  The evening free parking option encourages local families to come 

out and experience local attractions during the evening all year round,   thus supporting our local 

night time economy.  This underpins the concept of the Purple Flag accreditation.  

Tourism has a special place in shaping the town’s past, and remains so in terms of securing its economic 

future.  It is one of several key sectors in the borough employing over 10,000 people either directly or 

indirectly, which equates to 16.9% of all employment within the borough.  (Economic Impact of Tourism - 

Southend 2019) 

These proposals really do not make any sense, especially now, at this most crucial time where you should be 

trying to boost and aid recovery to the sector that’s taken the worst hit as a result of this pandemic.  

We understand the need to for the council to raise revenue but achieving this by inflating parking pricing in the 

proposed zone 1a to these sort of prices, is very short-sighted.  We suggest removing the current zone 1a 

charges structure in its entirety and aligning with 1b with some amendments.  We do believe extra income can 

be generated by introducing extra parking bays throughout the borough that we will be happy to help you 

identify.  

I look forward to your support in this matter and I am happy to offer assistance to resolve this in any way I can.  

 

Kind regards  

 

 

Jacqui Dallimore  

Chair – Southend Tourism Partnership 

 

cc:   

 Alison Griffin CEO,  Southend-on-Sea Borough Council 

 Tandra Forster Executive Director, Adult and Communities 

 Steve Moore Interim Executive Director, Neighbourhoods and Environment 

 David Amess MP, Southend West 

 James Duddridge MP, Rochford & Southend East 

 Chris Hatton Regional Editor-in-Chief, Newsquest.  


